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Abstract

In recent years, social media has gradually become a focal point for public attention and
discourse, and of artists. Among those artists interested in social media, Ai Weiwei is among
the most passionate. He employs social media as a channel to give himself a voice, and in
the flexible creation and development of large-scale community times features. However,
the larger the social media art creation, the more powerful the Internet presence needed for
participation. How Ai Weiwei attracts netizens to work for him is the question at the core of
this research, and from this other questions derive, such as: how is social media used? What
kind of image recognition does it develop? This research focuses on two social platforms,
blogs and Twitter, which are most often used by Ai Weiwei, analyzing how he utilizes social
media, establishes the meaning of actions, and develops recognition. I begin by elaborating
the rise of social media era via changes in society and art. Secondly, I analyze how Ai Weiwei
rehearses autonomous propagation and organizational connections through his blog to create
a force strong enough to contend with the government. Lastly, I will indicate how Ai Weiwei
repeatedly, intentionally designs an Internet movement via Twitter capable of directing his

followers.

Keywords: Ai weiwei, social media, blog, Twitter, identity
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(“Tag Ties and Affective Spies”) HU#R LR - St B AR IR 178)  [HREEEH
HREG2010F A SRR A BLFHE R (Hrag Vartanian) B3 — {045 " #ik & 4
(“#TheSocialGraph”) HRE » & 0% @ Bl =5 it BEAEAE AU RR T -
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R PUG R 2E ) (Encyclopedia of Social Media and Politics) #§3RARI Ry LAk
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K (BKRRK 2013:108) - iREBA AV A A L - B K B BN E R Ry E M B i R I H
475 T20104-7A168 » 3R RN 450 AL R - ATR B - L H B850 %,
LAk EdA W R B R (BE=2011:201)

A AL B RS A RGN R HE(2005FE11H19H - SRR A BIIATEHVE 15

1 TEASURR RSP - EZPOEEE A i - MBS TR © 5356 - Blog —FTERE R A
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